Hubert
Burda

Media

Poagug S (S) ML) Tt ) 1)
Information
Current DLD study: Google is the “Leading Brand 2006

The founders of Second Life and YouTube are the most innovative entrepreneurs —
according to the high-level online survey carried out by Hubert Burda Research
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Experts encourage Germany to be more optimistic
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“Germany Online 4”
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“BrainBranding*“
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For further information, please contact:
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